ST. POLTEN UNIVERSITY 3 M Ithill
OF APPLIED SCIENCES wae DB ES st.polten

EUROPEAN UNIVERSITY

Digital and Content Marketing

ECTS Credits: 2 ECTS

Degree Programme: Marketing & Communication, BA

Semester: 5" semester

Teaching Units: 8 teaching units

Learning Outcomes: Students understand the most important areas of digital marketing, in

particular performance marketing and new developments, and can
classify the areas and current developments and trends in terms of their
relevance.
Description: Focus on the following topic areas:
¢ Immersive Marketing with AR, VR & Mixed Reality as well as Tech
Trends
e Tracking, Data from Zero to Third-Party Data and the End of
Third-Party Cookie Usage
¢ Programmatic Advertising
e Google & SEA & SEO
e Retail Media

Assessment: no grading responsibilities for the guest lecturer

Guest lecturer: We are looking for a person with expertise in programmatic advertising
AND data marketing (in English).

Academic Contact: Barbara Klinser-Kammerzelt, Lecturer & Course Leader Advertising and

Brand Management, Department Digital Business & Innovation
Administrative Contact: = Claudia Grétzl, Staff Mobility Coordinator, International Office

Fachhochschule St. Pdlten GmbH, Campus-Platz 1, 3100 St. Pdlten, T: +43 (2742) 313 228, E: csc@fhstp.ac.at, I: www.fhstp.ac.at


https://www.fhstp.ac.at/en/academic-studies-continuing-education/digital-business-innovation/markting-and-communication-bachelor
https://www.fhstp.ac.at/en/about-us/staff-a-z/klinser-kammerzelt-barbara
https://www.fhstp.ac.at/en/about-us/staff-a-z/grotzl-claudia

