
 

 
 

1 
 

ST. PÖLTEN UNIVERSITY 

OF APPLIED SCIENCES 

Fachhochschule St. Pölten GmbH, Campus-Platz 1, 3100 St. Pölten, T: +43 (2742) 313 228, E: csc@fhstp.ac.at, I: www.fhstp.ac.at 

 

Management & Strategy 

ECTS Credits: 5 ECTS 

Degree Programme: Management & Digital Business, BA 

Semester: 1st semester 

Teaching Units: 8 teaching units 

Description: Having completed this course, the students have  

• a good overview of the various theories and concepts of strategic 
management and can describe them.  

• They understand the steps of a planned strategy process from 
analysis to evaluation and know how to apply different 
instruments.  

• In addition, the graduates have mastered the specialist vocabulary 
in English.  

• In interdisciplinary terms, they have strengthened their analysis, 
presentation, negotiation, argumentation, and visualisation skills. 

Assessment: No grading responsibility for the guest lecturer 

Academic Contact: Nicole Lettner, International Coordinator, Department of Digital Business 

and Innovation 

Administrative Contact: Claudia Grötzl, Staff Mobility Coordinator, International Office 

 

https://www.fhstp.ac.at/en/academic-studies-continuing-education/digital-business-innovation/management-digital-business
https://www.fhstp.ac.at/en/about-us/staff-a-z/lettner-nicole
https://www.fhstp.ac.at/en/about-us/staff-a-z/grotzl-claudia

